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Abstract

The article focuses on the analysis of grammatical markers of politeness category expression. The object of the study is fragments of
texts, which include expression of politeness; the subject is politeness category grammatical markers, their communicative-pragmatic
features and varieties. The role of grammar in the expression of politeness has been substantiated in linguistics; vocative as a marker of
politeness has been determined and inventoried; communicative-pragmatic potential of vocative as the politeness category expression
and the verbalization mechanism of positive and negative politeness strategies have been described.

It has been found out that politeness is a communicative-pragmatic category intended to regulate the communication process and to pro-
mote formation of harmonious, benevolent and parity relationships with the help of specific linguistic means, in particular grammatical
ones. The focus is on the theoretical aspects of the study. The role of politeness category in the communication process and its linguistic
and pragmatic features is revealed. It has been found out that politeness is realized through a complex system of strategies and tactics
aimed at achieving effective communication.

Vocative case expresses the importance of drawing and keeping attention. The speaker’s ability to control the communicative process by
means of the vocative case through the mediation of the speaker is determined, implementing a pragmatic strategy of influence on the
intellectual, volitional and emotional spheres of the addressee. Distant and contact vocatives are highlighted in a number of word forms.
Their use in accordance with the implementation of positive and negative politeness strategies and communicative-pragmatic presupposi-
tion is grounded.

Keywords: category of politeness, communicative intention, negative politeness, positive politeness, pragmema, presupposition, strategy, tactics, vocative
as a marker of politeness.

1. Introduction context, implements either one function or another, or several at
the same time. I. Shkitska convincingly claims: “With the help of
vocatives, a speaker can establish, maintain and end the contact
with the interlocutor, draw and shift their attention, as well as give
an evaluative characteristic, make communication easier in the
future” [24, p. 59]. According to I. Vykhovanets, the main func-
tion of vocative is that it combines the addressee of the speaker’s
volitative actions and the subject of interlocutor’s potential influ-
ence [5, p. 138-145]. M. Skab extends the functional potential of
the vocative, suggesting the idea of two most important examples
of its use: “the fullest implementation of semantic and syntactic
features of grammemes”; these are the intention of inducement
and holding the interlocutor’s attention [19, p. 62]. The first type
is introduced by the combination of the vocative case and the im-
perative mood of the verb: “Ckaowcime meni, 0o6podiie, xmo ye
npuoymas epanuyi oas modeti?” (Makovii O., “Hranytsia”); the
second type is based on appellation: “... wanoenuii nane..., 6y0o
aacka, Bawe npizeuwe. — Kupunenxo. — Illanosnuii nane
Kupunenrxo”(Khvylovyi M., “Syni etiudy”). O. Myroniuk consid-
ers vocative as a part of emotional-volitional speech and draws it
together with the imperative, allocating therefore two functions of
the pragmema: “vocative (appellate) and evaluative-characterizing
(expressive)” [15, p. 69]. Other researchers, in particular N. Aruti-
unova [1], N. Balandina [3], I. Vykhovanets [5], M. Skab [19] and
others support this opinion. N. Arutiunova points out: “The voca-
tive in the functional sense has a double meaning: on the one hand,
it allows the addressees to identify themselves, on the other hand,

Verbal means of language, which “express high pragmatic orienta-
tion on the addressees, creating the effect of their presence” [3,
p. 80], play an extremely important role in explication of the
speaker’s intentions. Nouns in the vocative case represent an ex-
ample of such means. Semantic-syntactic, formal-syntactic and
morphological characteristics of vocative as a grammeme in the
case paradigm of the Ukrainian language were investigated by
I. Vykhovanets [5], L. Kornovenko [10], N. Kostusiak [11],
I. Kucherenko [13], V. Rusanivskyi [18], M. Skab [19],
Y. Tymchenko [21] and others. VVocative is mainly considered as
means of drawing and keeping attention, and no subtypes are iden-
tified, since one expression is the representation of the whole
grammeme [13, p. 142-156]. It is sometimes difficult to determine
the dominant in the meaning of vocative (drawing attention, iden-
tifying or leading into action) due to the “combination of inducing
and attention drawing functions with the qualification function of
the listeners themselves” [16, p. 407], which is confirmed by such
examples: Ilane 0o6podir, nouexaiime-no, s xouy Bam we wocw
ckazamu! (Domontovych V., “Bez gruntu”). Many researchers
have identified the induction function (expression of a will, imper-
ative, imperative mood). Thus, O. Espersen states that the vocative
case “has a special form...; we can say that it expresses induce-
ment” [9, p. 211]. Such domestic researchers as I. Vykhovanets
and M. Skab share this opinion, paying attention to the communi-
cative multi-functionality of vocative, which, depending on the
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it often represents the speaker’s attitude towards the addressee. As
a result, vocative combines the identification component with the
subjective evaluation element” [1, p. 356]. In some cases, vocative
as a pragmema adds some intimacy, warmth, heartfullness, brings
interactants together, focuses their attention: Cepoeune cnacu6i
Bawm, opame-mosapuuy, 3a Baw npuxunvruti aucm! (Hrabovskyi
P., From the collection of letters). The vocative indicates the es-
tablishment of the atmosphere of mutual understanding, affection
and trust: 5 ne sasaoscaro Bam, wanosnuii 0oopodito (Khvylovyi
M., “Syni etiudy”). That is, the role of the vocative case is the
creation of polite atmosphere based on a neutral one, so that the
addressee’s  reaction is positive:  “Jlackaeuii  @piopixy
Bapgonomiiiosuuy, — ne pozzybuecs morooutl 4ono8ik, — s oye
yinui  eeuip ousemiocsi Ha Bawi nacopoou i 3axonmorocs”
(Hrymych M., “ Varfolomiieva nich”). The vocative case as an
indicator of politeness category expression has a pragmatic orien-
tation, that is, influence on the addressee’s emotional-volitional
sphere and communicative behavior.

So far, the issue of the vocative functions in scientific literature
has been argumentative, since their differentiation is not always
reasonable. As V. Goldin rightly points out, “the criterion for the
analysis results objectivity and the indicator of the allocated func-
tions independence is the possibility of identifying specialized
means that serve one or another function in the composition of
communicative units” [7, p. 18]. The use of vocative has a prag-
matic nature, since the speaker uses it in order to draw attention of
the communicative partner; it means that the speaker with the help
of vocative induces the addressee to listen, respond or act, “causes
a change in the addressee’s mental and emotional state, behavior”
[25, p. 105]. Functions of vocative in the context of linguistic
pragmatics are relevant for the research: 1) drawing and holding
attention; 2) identifying the addressee; 3) initiating and maintain-
ing interpersonal relations. These functions are illustrative of the
regulative potential of the word forms under analysis. At the same
time, it is just a potency, which requires observing a number of
important conditions, which ensure successful use. It is necessary
that during interaction, the speaker is ready to pass specific infor-
mation and the addressee is ready to get it. If the speaker is unsure
that the communicative partner is ready for that, they need to in-
duce them to listen and that is indicated by vocatives. Thus, the
vocative case Andpin! — Yy, Onveo, yoce idy! has the following
meanings: Auopii is the addressee, Anopiro is the subject of poten-
tial actions, the implicit component imu is the potential, expected
action by the speaker, Onvea is the speaker. The speaker’s inten-
tion (inducement to act), marked by the vocative case, is achieved
only when the interlocutor adopts the strategy of intention further-
ance. In general, it is considered that “using the vocative case is
more polite than using the nominative case” [29, p. 23]. Vocative
and nominative have a different illocutionary force; therefore,
researchers mention “magical influence” of the vocative [17].
Polish researcher K. Ozo6g emphasizes that every dialogue as the
main form of communication involves partners addressing each
other [34, p. 62]. Vocative establishes WHO-TO WHOM relation,
which is realized in almost every communicative act, represents
the relation between the producer of a speech act and the address-
ee, indicates the will of the speaker concerning the addressee in
the field of communicative distribution. Vocative represents the
addressees, active participants in communication, who understand
that they influence the communication effectiveness and react
accordingly. This confirms the manipulative and persuasive poten-
tial of the pragmema.

The vocative case is a linguistic indicator of interpersonal rela-
tionship realization, a communicative device that helps to see a
respected or not very respected, close or not very close person in

French philosopher E. Lévinas points out: cognizing and establish-
ing contact with another person is implemented in the interrela-
tionship of the communicants, the addressee always self-identifies
when the speaker addresses them, even when the speaker domi-
nates, disagrees or informs, that he or she has no desire or oppor-

tunity to communicate, the speaker shows interest in the commu-
nicative partner [31, p. 66].

By using vocatives, the speaker is willing to focus the interlocu-
tor’s attention: | am addressing you: pay attention (the main
meaning).

Vocative represents not only the addressee, but also the speaker’s
specific intention, which can be formulated in the language of
semantic primitives in this way: | —you — here — now — have mo-
tive and aim — politely address — to make contact — in a polite tone
(according to the communicative situation, social roles and status,
relationship).

Vocative is an important communicative signal, which promotes
complex diagnosing of interactants linguistic behavior and de-
pends on social and biological characteristics, which guide the
speaker in the communication process: a) social status (“higher” —
“lower”, “lower” — “higher”, “equal” — “equal”); b) communica-
tive situation (formal — informal); c) level of acquaintance (ac-
quainted — slightly acquainted — unacquainted); d) age; €) gender;
f) tone of communication (high — neutral — familiar). We find
N. Balandina’s view reasonable, that “the speaker in order to cre-
ate favorable background for communication intentionally or oth-
erwise takes these factors into account and selects relevant for
communication aspect, and by choosing a particular vocative es-
tablishes social and psychological distance [3, c. 85].

2. Problem search

Vocative correlates with the ability to “lead” the communication
process, which characterizes it as a pragmatic strategy of influence
on the addressee’s intellectual, volitional and emotional spheres,
the purpose of which is to shorten the distance.

The pragmatic strategy of the vocative case use is implemented in
the speaker’s cognitive behavior planning, intended for the ad-
dressee through marking their social role and representing the
relation between the interactants: Tosapucmeo, y mene napoouscs
mocm (Andrukhovych Y., “Rekreatsii”). The speaker’s intention
realization depends on the addressee and is desirable/undesirable,
expected/unexpected for them.

A number of polite vocatives in the Ukrainian communicative
culture caused formation of a branched system of language units,
diverse in structure and meaning, which tend to unify. Relevant
for the research are two illocutionary types of stereotypical appel-
latives suggested by N. Balandina, based on predominance of
functional features: “identifications (directed at addressee’s refer-
ential identity) and characterizations (related to emotional attitude
towards the addressee and formation of connotative meaning)” [3,
c. 86].

Relation between the interlocutors is often described using such
opposition: distant relationship and close relationship [28, p. 253—
276], which enables us conditionally distinguish distant and con-
tact vocatives, which accordingly promote achievement of positive
and negative politeness strategies in the Ukrainian communicative
culture. The criterion for differentiating is based not only on spe-
cial-temporal factor, but also on the notion of social distance, in-
terpersonal relations and saving “face” (according to P. Brown and
S. Levinson) [27].

Distant relations are mainly typical for formal communication and
correlate with the form of “Bu” (polite form), while close rela-
tions are peculiar to informal communication, and are associated
with “mu” form. Use of distant vocatives “takes the speakers to a
level regulated by conventions, emphasizes social and age dis-
tance”, use of contact vocatives “takes to a convention-free level
of communication” [3, p.89].

Distant politeness vocatives

The vocative case marks the shortening of psychological and so-
cial distance; therefore, analysis of language means that contribute
to preserving positive and negative “face” of communicants seems
important. Distant vocatives are determined by semantics of au-
thority: in order to politely address a person, the speaker has to
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determine their position in the social hierarchy. The main intention
of the speaker is as follows: | am addressing you politely, as by
showing you my respect | want to establish appropriate communi-
cative contact and set an appropriate tone of communication.
Distant vocatives are subdivided into honorifics nawne/ nani,
006podito / dobpooitixo, Which evidence the fact of relative equal-
ity of the communicants: Illanoena nani! V 6ionosioo na Baue
KIONOMAHHsL padi nogioomumu npo nepuie posutuperus Bawux
nosnosaxcens (Sniadanko N., “Komashyna tarzanka™).

Honorifics (lat. honorificus — respectful, honorable, that does hon-
or) include set codified means, fixed inseparable units used in the
appropriate context, containing connotations of dignity and respect
when addressing the interlocutor. By using honorifics in speech,
the speaker informs the addressee: | inform you that you are not a
friend or a relative of mine, we are separated by our social status,
age etc., this is relevant for Ukrainian analogues as well. Honor-
ifics are more stereotyped and clichéd, therefore they make the
process of establishing and maintaining communicative contact in
formal communication easier, when social distance between the
interlocutors is more significant than the distance in informal
communication. While the vocative pragmema marks interference
in the addressee’s personal sphere, the speaker in order to save
their negative “face”, uses honorifics, the main task of which is
ensuring the balance of positive and negative politeness.

For initiating a communicative act, it is important for interactants
to understand their social roles, which makes possible the choice
of appropriate behavior strategy. In this respect, communication
can be compared to a game, in the process of which the partici-
pants with different communicative roles try to keep balance (save
“face”) or intentionally upset it (“face” threat). Taking into ac-
count the addressee’s “type” gives the speaker the right to estab-
lish contact and cooperation, or keep them in the right tone. Draw-
ing the addressee’s attention occurs with these two factors: a par-
ticular communicative situation and a relevant communicative
interaction of the participants. Honorifics in the process of com-
munication mark social and interpersonal relations of the interloc-
utors. Therefore, using the vocative is conditioned by pragmatic
presuppositions, including the following: a) the speaker is aware
of the need to draw the addressee’s attention by selecting from one
or another object situations for the role of the referent; b) if it is
not accomplished, the attention won’t be drawn; c) it is necessary
to consider the social status when doing this: ITane oupexmope,
Bac 0o meneghony (Yeshkiliev V., “Pobachyty Alkor”).

Using such honorifics such as nane / nani; 006podiio / 006podiiiko
is the best option when the interlocutors are not acquainted or
there is no need in addressing the addressee with a contact voca-
tive: [o6podiro, six npotimu na eyauyio Ocmpozcpadcvkozo?; when
the interlocutors are acquainted, but cannot/are not willing to use
another verbal means (e.g. neighbors): Iane, 3aémpa y nawomy
6younky posnounemscsi pemonm!; when addressing an unac-
quainted addressee in letters and emails: Illanoeni nani ma
nanoge! Goethe-Institut ¢ Yrpaini sanpowye na eeuip iz Cepeiem
JKaoanom (From an Internet source).

N. Balandina [3], V. Goldin [6], M. Marcjanik [32] and others
point out at the problem of a universal vocative absence in many
languages, especially Slavic, emphasizing that a universal voca-
tive is not necessary for the successful course of communication.
In the process of contacting interactants use honorifics with exten-
sions (titulary, surnames, names). Use of the cliché nane / nani +
titulary marks social distance, typical for showing strictly limited
relations mostly in formal communication: military, scientific,
academic, medical, legal, administrative spheres. The main mean-
ing of titulary is demonstration of respect to the interlocutor, keep-
ing distance, saving negative “face” of the communicative partner.
Use of nane / nani + titulary combination seems effective when,
first of all, the addressee has a high status and according to polite
manners the speaker is obliged to show honor and respect:
Hosgonvme, name minicmpe, we O0O0He 3ANUMAHHA: SIKe
exonomiune cmanosuwe nawe i nawux cycioie? (Ostap Vyshnia,
“Vyshnevi usmishky”); secondly, such clichés are peculiar only to

formal communication: 5yos aacka, nani euumensko, niokasicimo
ye cnoso — kauwoyums Haoditika, natimenwa Oiguunka 6 Kiaci
(Hulko L., “Artem Stetsenko rozpovidaie™).

Based on observations of various talk-shows and political pro-
grams, when addressing former leaders with the first component
ex- (ex-president, ex-director, ex-champion etc.) and vice- (vice-
president, vice-premier, vice-admiral, vice-consul, vice-director
etc.) vocative is used with increasing frequency without these first
particles: Ilane Ipezudenme! Ilane xoucyne! Iani npem’ep! This
way an additional level of politeness, respect, and honor is shown,
while implementing the strategy of negative politeness. Moreover,
in certain cases Ukrainian communicative culture accepts inten-
tional use of higher titles, which indicates possible career ad-
vancement of the addressee, or implicates self-interested inten-
tions of the speaker (manipulative strategy). Addressing a person
by a higher title happens when the speaker is not sure about their
position: ...nonxosnux FOpiti Kankan. — Bin nuwe nionoikogHux. —
Byoe nonkosnuxom, dyoe i zenepanom (Folvarochnyi V., “Symon
Petliura: na probudzhenomu vulkani”).

Cliché nane / nani + last name explicates formal relations be-
tween the speakers, indicates distance between the interactants.
This is determined by some additional factors: social factors, the
place of residence, the level of education etc.: Ilane Ilempenxo,
enekmponne Oeknapysanns — yoce peanvhicms? (From an inter-
view with Illia Lukash). The conclusion to that is N. Balandina’s
opinion, that broadly nare / nani + last name cliché has the same
meaning: it names the addressee and draws their attention [3,
p.187].

Lately, in institutions where there are documents containing first
and last names, employees mostly address customers either by
their first names or by the nane / nani + last name combinations.
We share T. Larina’s view, that first name vocatives can be con-
sidered by the addressee as a familiar sign of inappropriate inti-
macy (the communicants are not acquainted and the addressee did
not give permit for such addressing) [14, p. 368]; therefore nawne /
nani + last name cliché in such situations is the best option, while
it shows that the distance is kept and contributes to saving the
interlocutor’s negative “face”.

During formal communication its use is predetermined by prag-
matic meaning, that is, the speaker’s intent to identify the address-
ee exactly: ITane Cmacenxo, Bawi ooxymenmu 6 nopsioky! (travel
agency). In other situations in the Ukrainian communicative cul-
ture such vocatives are considered inappropriate [4; 15 and other],
since they acquire indications of familiarity, and in certain circum-
stances irony or at times rudeness.

It seems that nawne / nani + first name cliché rather shortens the
distance between interlocutors, since it can indicate some level of
friendliness. Under the influence of the English culture, an expan-
sion of use range of this model in order to democratize the dis-
course has been observed [6; 20 and other].

The nane / nani + first name model is common in neutral, friendly,
sometimes professional spheres, when it involves people holding
equal positions, yet who do not address each other by «mu»: Bu
yomych He npuxooume 0o meampy, nane Onexcanope, a Bawi
«Hamu i 2ycapuy tidyms senvmu yeniwno (Ivanychuk R.., “Voda z
kameniu”). Such vocative can indicate violation of personal
boundaries, caused by the influence of western cultures on Ukrain-
ian. The speakers, in pursuit of effective communication even do
not realize shortening of the distance, as they do not feel any
threat to negative “face”: O, maemo cocmeii! — i 0o miniyionepig: —
Iane Bikmope! Ilane Bonooumupe! Mooice, npucomysamu uaii?
A maio micmeuxa U nupic 3 sonykamu (Sheiko-Medvedieva N.,
“Alfons”).

Cliché first name + patronymic is generally used in formal speech
when addressing an acquainted person who is older and has a
higher social class: Cnacu6i, Mapzapumo 3enoniéno, sce
nopmanvro (Nestaiko V., “Neimovirni detektyvy”), which shows
respect to the addressee and is proven by the principle of polite-
ness: I s Bac pada 6auumu, Ilempe Isanosuuy! (Dermanskyi C.,
“Chudove chudovysko i pohane pohanysko”). Use of nane / nani
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honorific in the contemporary Ukrainian language tends to expand,
although in some communicative situations, for example, when
addressing teachers or lecturers the vocative first name + patro-
nymic (im s Ta no 6amekosi) is predominant: Jopoea nawa I'anno
Isanieno!... Mu Bac mobumo, I'anno Isanieno! (Nestaiko V.,
“Teodory z Vasiukivky”). Combining a honorific with a first name
and a patronymic is incorrect: *Ilani Tamiro Bonooumupisno!
Ilane Mukono Onygpiiioguyy!

Thus, by using distant vocatives in the vocative case, which marks
keeping social and psychological distance, the speaker implements
the pragmatic intention of showing respect to the addressee in
order to save negative “face”.

Contact politeness vocatives represent relations between the
communicants, who share common interests, friendship, family
relations, etc. Metalinguistic description of the speaker’s intention
is as follows: | want you to know, that | appeal to you and my act
is meant for you. Implementation depends on the speaker’s inten-
tion and familiarity with the addressee and “on the relations be-
tween the interlocutors, which can be neutrally polite or subjec-
tively motivated” [6, p.92]. This refers to affective-evaluative
nature of the vocative and its function of characterizing. In this
case, the focus is on the connotative aspect of the meaning, psy-
chological correlate of which is: a) establishing proper interper-
sonal relationship, b) neutralizing psychological tension, c) indi-
cating personal attitude toward the interlocutor, d) strengthening
the addressee’s communicative position [3, p.85].

We share the view of researchers, that contact vocatives cannot be
given the function of emotive attitude toward the addressee with-
out considering specific pragmatic vector [3, c. 90]. This prag-
mema explicates the most complicated pragmatic meaning: inten-
sification of the addressee’s communicative position, minimiza-
tion of emotional distress caused, decrease in social and psycho-
logical distance, saving positive “face”, setting positive attitude
for the interlocutor, showing friendly and sincere relations. Con-
tact vocatives of politeness include: a) first names: bauy, Oasvzo,
Bu 0o6pa cocnoouns — eusnae Awmon Huxanoposuy — skbu st mag
00uKy, 3a62cou Kasas Ou: noousimvci Ha Onbey, 60HA UEUOKO
nopsokye, i éci moi nanipyi na micyi (Barka V., “Rai”); b) nomi-
nations referring to family relations in indirect meaning (6pame,
cecmpo, cuny, 00uKo, 00bKy, mimko €tC.): Ilpouty 0o cHioamHs,
00 6dice COHYe BUCOUEHBLKO NIOOUNOCL 620Dy, A MU 3 MIMKOIW,
subauaili Ham, 00pozuil 0a0bKy, mpoxu 3acnanu. Ileeno, nawe
Hesane, mu eace 20m00nuii? (Nechui-Levytskyi |., “Zaporozhtsi”);
B) nominations referring to acquired family members (kyme, kymo,
ceame, ceaxo €tC.): Sk Bac, ceaxo, Boz munye? Yu orcusi uu
300posi? (Nechui-Levytskyi |., “Kaidasheva simiia”); d) friendly
relations (opyoice, noopyeo, npusmenio, npusmenvko, mosapuuiy,
mosapuwiko €tc.): Jdopozuii mii dpysce, — niogiecs 6o€6oda, —
0036016 nO3Hatiomumu mebe 3 MOEW Opyr*cUHOw AHKOW
(Malyk V.,  “Posol  Urus-shaitana”); e) occasional  addresses
(ro6inspe, nepemoorcyio, Haodie, 3zemnsue €tc.): 3emnsue! A,
semnnue! Jai, opyace, soouuxu! (Khvylovyi M., “Syni etiudy”).
Using first names as vocatives is mostly typical for informal
communication: Ifio nicnio s oapyio mo6i, Ceimnano (Zarud-
nyi M., “Uran”), whereas in formal communication its use without
nan / nani honorific is debatable. This pragmema has a dual na-
ture: on the one hand, it represents the shade of formal polite atti-
tude towards the addressee, and from the other hand, it shows
close, friendly, sincere relationship between the communicants.
Contact vocatives, apart from the meaning of friendliness, form
expressive background, place emphasis on trust, intimacy and
inducement to act, implement the strategy of positive politeness
and “indicate unsubordinated relationship between the speakers”
[20, p.122]. The vocative case of first names is a marker of short
sociopsycological distance. This way the speaker explicates the
strategies of positive politeness: ITiuwu, Audpiro, 0o mysux,
NOCIYXAEMO, 5K KO3AKU parmyv, — 3anpononyseas leaw, i Anopii
HA 3HAK 3200U KUBHY8 20106010, WBUOKO NIOXONUBCA 3 mpaeu
(Kilchenskyi V., “Prysmak voli”). As T. Larina reasonably states,
by using first names communicants “emphasize that they belong

to the same group, negating the presence of any distance between
them, either social or concerning their status” [14, p. 371].
Sometimes vocatives denoting family names (6pame, cecmpo,
050Ky, mimko etc.) are used for addressing interlocutors, who do
not have real kinship: Mu ne nazusaemo imen, dopocuii opame.
Ille oasusa icmopis. Tax camo padumo wuHumu i 8am
(Yeshkiliev V., “Pobachyty Alkor”). Matalinguistic description of
this intention looks this way: You are very important to me and |
trust you, thus I include you to the circle of my family members.
Plural forms brothers / sisters used for addressing the faithful are
deliberately solemn: Bpamu ma cecmpu! Bimaw Bac i3
Benuxoonem! Byobme 300pogi! Using this pragmema the speaker
shows solidarity and partnership, implements the positive polite-
ness strategies: Bpame! Jpysce! Bopuce! Tpumaiica! BipHo
nputioe euszeonenns dac! Hao cmenamu i /[minpom, e6ip, samae
npanop mpu3zyba i meua! (Debrush M., “Karahanda™).
Nominations of acquired family members perform a similar func-
tion (kyme / kymo, ceamy / ceaxo €tc.): 30oposi Oyau, ceame! —
300posi  6yoeme i Bu (Kotsiubynskyi M., “Tini zabutykh
predkiv”). Using the second person pronoun in the plural form
(polite form) Bu is a peculiar kind of intensification of xyme /
kymo pragmema: Joope ckazanu Bu, xymo! (Kobylianska O.,
“Zemlia”). It seems that the speakers simultaneously implement
the strategies of positive and negative politeness, caring about
saving the communicative partner’s “face: | want to inform you
that | respect you and at the same time you are a very close person
to me.

Using vocatives denoting friendly relations (dpyoce / noopyeo,
npusimenio / npusimenvko, mosapuuty / mosapuwiko €tc.) is possi-
ble when people are partners, psychologically or spiritually close:
Posymieme, Opy3i, xodcen Hawi KpoK — ye NpAMY8AHHA WIAXOM
(Andrukhovych Y., “Rekreatsii”’). N. Formanovska quite rightly
states that these vocatives enable the speaker to draw attention of
any addressee, do not contain any information about the interlocu-
tor’s sociobiological portrait, but show the attitude, establish ap-
propriate tone of the communication, which is mostly natural,
friendly, sometimes familiar [23, p.201].

Therefore, they are considered as regulative means, as they influ-
ence the communication process, set stylistic features, outline
roles: Crkaoicy nuwe ooue, Opysce Mmiil: AKwjo Haeimv max i
cmanemscs, mu 00CmouHul nodionoi nepemoau. Inaxwe He 6y8
6u moim mosapuwem (Lytovchenko T., “Orli, syn Orlyka”).
Occasional vocatives, apart from expressing politeness, mark ad-
ditional level of emotivity: Jasaii, 3emnaue, nomucnemo ooun
00HOMY pyKu — i Ha momy 06 'ednaemocs! O. Myroniuk’s remarks
on the special status of the vocative “zemnsue” convincingly prove
that “not only it emphasizes that the interlocutors have something
in common and come from the same background, but also based
on this indication they accept the interlocutor to the circle of trust-
ed people [15, p.120]. In the vocatives Haoie ¢inonociunoi
nayku! dywe i cepye nawoeo xonexmugy! neutral semantics of
words shift to the complimentary sphere, obtain metaphorical-
poetic meaning, emphasize the addressee’s achievements, show
positive attitude.

It is not enough for people as creative individuals to use set voca-
tive forms, they always try to increase the influence on the inter-
locutor by using various intensifiers (derivational, lexical, syntac-
tic, stylistic and graphical in written texts).

Derivational means, diminutive suffixes in particular, intensify
friendly attitude, shorten the distance, emphasize that the commu-
nicative situation is informal: ZJonomoowcime meni, nannouxo!
(Kachurovskyi 1., “Shliakh  nevidomoho™). We share
L. Fedorova’s view, that “diminutive-hypocoristic suffixes denot-
ing a person... do not indicate a small value, but shorten the social
distance, which makes someone “small and close”, and according-
ly tender, kind or familiar, indulgent attitude” [22, p. 39]. Use of
diminutives is generally considered peculiar to everyday language
and expressing particular representations of politeness forms.
Metalinguistic description of the speaker’s intention is: | have
warm feelings for you, so | want to do something food for you. The
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vocative form of diminutives modifies the communicative rela-
tions between the interlocutors and makes them effective due to
the demonstration of positive and friendly attitude toward the
addressee. Speakers are concerned about being psychologically
close to recipients, and the recipients, feeling that the speakers
respect them, are open to dialogue, willing to cooperate and
achieve mutual understanding.

In order to stress the politeness vocatives, interactants typically
use distributers that include adjectives, possessive pronouns and
nouns. Adjectival forms can be divided into honorific
(wanosnuil, nosasichuil,  BUCOKOWAHOBHUL,  BEILMULUAHOGHUL,
sucoxonogaxcnuii  €tc.) and emotional-evaluating  (munuii,
nackasutl, dopoeuu, pionuu, arobui etc.). Honorific adjectives
sound more solemn and noble, they are typically used in
combination with distant vocatives, which changes the communi-
cation tone: Bemsmuwanosuuit Bonooumupe FOxumosuuy!
Konexmue Oeporwcasrnozo eudasnuymea «JIubiovy wupoceporo
eimac Bac 3i craenum iosineem! Emotional-evaluative adjectives
“recreate stylistic decrease or increase in the level of emotiveness
of communication and have a peculiar shade, which allow deter-
mining the nature of relationship and interpersonal distance” [20,
p. 123], mark friendliness, sincerity: Jopozuii xnonue, sx mebe
seamu-seauuamu? (Sokolian M., “Khymerne misto Drobodan”);
friendly goodwill: Are Bu, cpionuit Muxaiinuky, 6es nosica oposa
Kononu, a eimep 0y8 GeluKull, Moogceme MNONepex 3acmyoumu
(Matios M., “Solodka Darusia”).

Intimacy, affection, sincerety of contact politeness vocatives are
intensified by possessive pronouns (wii, mos, moe, moi, naw,
Hawa, Hawe, nawi), Which almost lose the meaning of possessive-
ness: lopoza mosn €souko! Axou mu moana 3a3upnymu 8 mou mit
con... (Humeniuk N., “Enna. Doroha do sebe”). As known, such
vocatives provide the effect of individuality, uniqueness, kindness,
shifting the conversation to the sphere of intimate-friendly com-
munication: [inyto Bac, miii  dopozuii  dpysce! (Stefanyk V.,
“Kaminnyi khrest”).

Repetition of vocatives in form of reduplication such as mamyro-
Mamouko, 0oHio-0oneuxo, cuny-cunouxy and at the discourse level
increases the influence on the interlocutor: ... — Isane Ilemposuuy,
mo 3amosme 3a mene 0obpe cuisye. Bu oic macme senukuii 6naug 6
obnoepacaominicmpayii. — Cnisye s HeOOMIHHO 3AMO8I0, Ajle YU
Odonomooce, ye? — leane Ilemposuuy, Oopocecenvkuii! Bu o
maeme 6njau6 Ha camoco. Uocmapaﬁmer 8arce, 6yab Jaacka, a s
Bam 06086’a3x060 6i00syy 0obpom! Bu o mene 3macme! —
Beuyatino, suaro! Ckinbku e mu 3naviomi 3 Bamu! — A, Ieane
Ilemposuuy, 6y0y Bawum 6opoicnukom 00 Kinys ocumms!
Jonomooicims, 6yob nacka, lIeane IMemposuuy!.. (Honcharuk M.,
“Krai neliakanykh ptakhiv”). This method activates and keeps the
interlocutor’s interest. Gradation method intensifies influence in
the communication process. The speaker, aiming to save the ad-
dressee’s negative “face”, uses several vocatives, which causes an
increase in social distance: IHlanoeénuii Muxaiine Ieanosuuy, —
NOYUHAB NICAsL 006201 HE3PYUHOI MOBUAHKU 3ACMYNHUK OEKAHA 3
nuUMaHbL  CMyOeHmcbKoi  ycniuHocni, Llanoenuit nane
ITiooGioky, Ilioodioke, — naymascs 6iH, 6i0 po32yOieHHs
8acAavUCy, YU eapmo edcueamu d)OpMy KJAIUYHO20 gl'aMl'HKa, KoJiu
tidemvcsi Npo mMaky MNIKAHMHY CHPAs)y. WAHOBHUIl naHe
Ilioodioxky, ITioo6ioko, wianoenuii 6amvKy 0OHI€ET 3i cmydeHmoK
Hauio2co 6y3y, xXiba oI MOJICHA HABAJCUMUCA Ha makxe?
Ipooasamu ¢ naiimu eiachy Oumumny... (Sniadanko N.,
“Amarkord”). On the contrary, a shift from a distant vocative to a
contact one causes distance shortening: Mapmodgnax! Pocmuxy!
Cmapuu! (Andrukhovych Y., “Rekreatsii”).

Graphically marked vocative represents expressiveness and prag-
matic predetermination. Among graphic means there are: a) capi-
talization method, which shows special respect and friendly atti-
tude towards the addressee: IJupuii /Joopodite! Bucokonosasicnuii
3emnnue!; b) capital letters: ZIETPE; c) intentional repetition of a
letter in order to draw attention and emotionally influence the
addressee: Aurororoiiorioioiio; d) punctuation marks for holding

attention and mutual understanding: Ox, cepue Imumpe! wumas s
meozo aucma 0o Conoouna (K. Bilykovskyi to D. Yavornytskyi).

As for syntactic position of vocatives of politeness, preposition is
of course prevalent: to tell something it is necessary to draw atten-
tion: Ilanoenuit 006podito, dozeorbme Ui meHi cio6o ckazamu!
The pragmema shows communicative focus on the interlocutor,
sets the appropriate tone and indicates the attitude toward the ad-
dressee. Interposition and postposition rather balance those func-
tions; they serve solely as a means of keeping attention. Some-
times vocative is in interposition between an etiquette cliché and
the informative act itself: Ilpocumo, wanoenuit Isane
Jeoumiiiosuuy, 3 Bawum 6azamonimuin 00ceioom € wo cKazamu
ecim nam (Horlach L., “Neperebutnie”). The cliché draws atten-
tion, and the vocative just specifies it: Joopuii oenv Bam, nanno
Manio! (Kobylianska O., “Cherez kladku™). The function of mak-
ing contact is mostly fulfilled by greetings, apologies, gratitude etc.

3. Conclusions

The vocative case is special among other pragmemas denoting
politeness, as it expresses the meaning of drawing and keeping
attention, which are its primary features. Among these word forms,
it is possible to distinguish distant and contact vocatives based on
the social distance criteria. Implementation of positive and nega-
tive politeness strategies and communicative-pragmatic presuppo-
sitions determine the use of these vocatives. The meaning of voca-
tive pragmemas can be intensified by attributive distributers, pos-
sessive pronouns, suffixes, particles, repetitions, inversions and
gradations.
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