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Abstract 
 

The objective of this research is to examine differences in the choice of destination attributes, from the perspective of cross-cultural visi-

tors and local islanders at two world-class islands in Malaysia. Using a close-ended questionnaire and random convenience sampling 

method, data collection has been carried out at two most visited islands in Terengganu; Redang and Perhentian. A total of 391 respond-

ents (tourists and local hosts) was involved in this study. The outcomes of this research have demonstrated that local hosts and island 

travelers responded to destination selection attributes differently. The hosts were concerned with the environment and island activities, 

while tourist groups emphasized on the availability of services and facilities on the islands. This study also highlights that Malay and 

western tourist have a significant different perception with regard to destination selection attributes. Western tourist are also seeking a 

chance to be part of the island community and take part in their daily lifestyle. This research provides information on destination selec-

tion attributes and highlights the importance of understanding about cultural differences among tourists and local hosts in delivering sat-

isfactory services for the survival of island tourism over the long term. 
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1. Introduction 

Malaysia has built up a reputation as one of the world’s most well-

known destinations for foreign tourists. The development of tour-

ism industry in Malaysia has started since 1960s. Since then the 

industry has grown rapidly and contributed vastly to the Malaysi-

an economy. Although Malaysia has experienced a rapid devel-

opment in tourism, over the decade Malaysia only managed to 

attract a short haul market particularly from ASEAN countries [1]. 

The reliance of Malaysian tourism on a single source might jeop-

ardize the Malaysian economy in the long term.  

In spite of this problem, Malaysia is blessed with abundant natural 

resources including attractive small islands. As such, one of the 

major comparative advantages of Malaysia is to promote island -

based tourism. 

Island destinations appear to be more appealing to long-haul mar-

kets such as the United States of America, United Kingdom, Eu-

rope, as well as Australia. However, these markets tend to have 

significant cultural differences from the local host communities. 

Therefore, issue of cross-cultural differences become important in 

understanding and avoiding conflicts between both incoming tour-

ists and island communities.  Knowledge of cultural dissimilarities 

between local host and island tourists at a particular destination 

could be used to provide satisfactory services for incoming tour-

ists and potentially promote repeat visitation in the long term.  As 

such, an understanding about cross-cultural issues between local 

hosts and tourists are important for the purpose of developing 

effective marketing strategies and formulate market segmentations, 

as well as to determine the ability of a particular destination to 

compete successfully worldwide [2]. Additionally, knowledge 

about the cross-cultural background of both host communities and 

island tourists is considered as a significant factor that could en-

courage travelers to visit a foreign land [3].  

Island tourism relies heavily on their pristine beaches, flora and 

fauna diversity, as well as colorful coral reefs and underwater 

species [4]. A study at Sipadan Island, Malaysia demonstrates that 

marine life and corals of the island are the main factors of attrac-

tion to the tourists [5]. Similar attraction also tends to draw a large 

number of visitors to the Lakshaweep islands [6].  Nowadays, 

island tourism has become a phenomenon around the globe. As 

such, the competition among destinations become stiffer.  As a 

result, small islands worldwide are struggling in marketing their 

destinations and retaining tourists on their islands. 

One of the key instruments for effective destination marketing is 

the knowledge about customers’ need. The main reason for com-

mencing a research related to tourist need and satisfaction is the 

profit that could be gained from visitor satisfaction. There are 

three benefits that could be derived from a satisfied tourists; re-

duced customer price elasticity, positive word-of-mouth publicity 

and repeat visitation and [7]. 

Tourist satisfaction could be derived by comparing tourists’ ex-

pectation with the actual service delivered to them [8]. Tourist 

satisfaction is defined as a post-purchase evaluation about particu-

lar products and services [9]. Knowledge about of visitors’ satis-

faction is essential when evaluating the quality of products and 

services offered by certain destinations [10]. Tourists’ satisfaction 

will be affected by the availability of services. Therefore, in order 

to compete successfully in the marketplace, all businesses are 

trying hard to provide high quality services to their customers [11].  
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Failure to identify the importance variables that might influence 

customers’ choice may resulted in the negative word-of-mouth 

[12]. Thus, information about the importance of destination attrib-

utes relates to tourist satisfaction and is crucial for destination 

marketers and managers if they want to promote and position a 

certain destination in the marketplace. 

While there are abundant of studies have been undertaken pertain-

ing destination attributes and visitor satisfaction [7-16], inadequate 

studies have been undertaken related to island tourism especially 

in the East Coast of Malaysia. With reference to the increase de-

mand for island tourism in Malaysia and worldwide, it is crucial to 

examine what are the important factors that will persuade tourists 

in choosing their holiday destinations and increase their satisfac-

tion.  As tourism is now global and involves tourists from differ-

ent cultural backgrounds, it is also crucial to examine this issue 

from a cross-cultural context. Therefore, the objective of this re-

search is to explore the perceptions of multi-cultural island visitors 

and local host toward destination attributes. 

2. Methodology 

A self-administered, close-ended questionnaire was used to survey 

391 sample at Perhentian and Redang Islands. The questionnaire 

has 3 major sections; host and tourist profile, tourist travel pattern 

and destination attributes. All the 24 attributes used in this study 

are derived from the previous studies [17-18].  Sample groups 

consist of local hosts and island tourists, namely European and 

Malay travelers. Principal Component Analysis (PCA) was adopt-

ed to condense the links among the observed variables and segre-

gate the set of factors that most influenced tourists in the selection 

of travel destination. The Principal Component Analysis is a 

method to delineate the underlying dimension of destination at-

tributes [19]. 

3. Discussion 

This section presents study findings based on three contexts: host 

and tourist profiles, tourist travel patterns and Principal Compo-

nent Analysis (PCA) outputs.  With regard to the host profile at 

Perhentian and Redang Islands, in total 107 respondents were 

surveyed. All the participating respondents are Malaysians. In 

term of gender, more than half of the respondents are men, aged 

between 21-40 years. More than 80% of the hosts at both islands 

are working in tourism-based industry. 

There are two groups of tourists chosen for this study namely 

Malay and European tourists. Tourists to these islands dominated 

by young male travelers with the majority of the European travel-

ers are from Italy, Denmark, France and Germany. 

The visit characteristics of island tourists are categorized into four 

sections; length of stay, previous visitation, purpose of travel and 

type of tour. On average, Malay tourists only stay on both islands 

for 3 nights while European tourists stay for 6 nights. Most of 

European travelers visited these two islands for the first time as 

compared to the domestic tourists. As both islands are well-known 

with its natural beauty and exotic surroundings, both sample 

groups visit these island for the purpose of unwinding and relax-

ing from their hectic and stressful working lives. With regard to 

type of tour, the majority of European tourists are independent 

travelers while domestic tourists are on a package tour. 

 

Table 1 below demonstrates the PCA results for the all three sam-

ple groups involved in this study; local hosts, European and Malay 

and tourists. The finding of the PCA for the local host group has 

resulted in six factor groupings.  These six groupings are account-

ed for 66% of the variance. The PCA for the Malay sample ex-

tracted four components with total explained variance of 62%. On 

the other hand, the PCA for the European tourists has extracted 

five components and accounted for 58% of the variance. As de-

picted by Table 1, there are significant differences with regard to 

the choice of destination attributes across all selected sample 

groups. 

The important destination attributes for the local hosts are corre-

lated to the environment and activity.  The majority of island tour-

ists travelled to island destinations with the intention to take part 

in various water–based activities and appreciate the beauty scen-

ery at island destinations. Thus, being local tourism operators, 

hosts remark that it is crucial to ensure tourists’ safety on their 

island and keep the clean environment while offering a variety of 

activities to island tourists.  The other important issue highlighted 

by the local hosts is related to destination image as a strong desti-

nation image could persuade tourists coming to their shores. Addi-

tionally, the local hosts also emphasize on the provision of high 

quality facilities on their islands such as quality accommodation, 

transportation services and a variety of eateries for domestic and 

international tourists. The availability of electricity around the 

clock and clean water also crucial to ensure utmost satisfaction of 

the island tourists. Currently, only a limited number of accommo-

dation owners provide electricity on 24-hours basis while some 

accommodations facing a water supply problem. 

Being guests, the Malay tourists appeared to place a great concern 

on island environment and facilities availability at island destina-

tions. Therefore, the Malay visitors will take into consideration 

four important operating sectors in tourism; accommodation, 

transportation and food and beverage, as well as attractions before 

selecting their holiday destination. Sharing the similar view with 

the local hosts, the Malay travelers also point out the issue of their 

safety during vacation. The second most important destination 

attributes to the Malay tourists is services availability related 

banking and credit card. The other issue highlighted by this sam-

ple group is value for money.  However, the Malay tourists have 

less focus on the availability of water-based activities at island 

destinations. 

 
Table 1: The PCA Results 

Perhentian and Redang Island 

Sample  

Group 

Factor % of Variance 

Explained 

Host 1.  Environment 13.8 
 2.  Activities 12.6 

 3.  Facilities 12.4 

 4.  Other facilities 11.4 
 5.  Money 9.2 

 6.  Service availability 7.1 
Malay 1.  Environment and facilities 23.1 

 2.  Money and service availability 18.0 

 3.  Activities 10.5 
 4.  Other facilities 10.1 

European 1.  Service availability 14.9 

 2.  Money 12.5 
 3.  Environment and facilities 11.5 

 4.  Other facilities 10.1 

 5.  Activities 8.6 

   

With reference to the European travelers, they tend to have a 

slightly different view as compared to the other two sample groups, 

whereby their focus has been directed to the destination attributes 

related to the availability of services at island settings.  Thus, the 

important factors for them in choosing a vacation destination are 

including the internet and communication services.  Banking facil-

ities and credit card service also played an important role to them.  

The travel characteristics of European travelers are quite different 

when compared with the local Malay tourists.  This group of tour-

ists usually travelled on a long period basis, sometimes up to a few 

months and prefer to travel as independent travelers. As such, the 

internet and communication facilities are crucial for them to get 

connected to beloved their family and friends.  Additionally, being 

independent tourists, all expenses, particularly for the transporta-

tion and accommodation need to be paid when they arrived at the 

destinations. 
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Similar to the Malay tourists, the European tourists are less con-

cerned with activities. Thus, it could be concluded that the Euro-

pean tourists travel to Malaysian islands with the intention to en-

joy our sun, sand and beach. Therefore, instead of focusing heavi-

ly on water-based activities, they tend to spend their time for re-

laxing and sun bathing. However, one of the activities appears to 

be exciting to European tourists is the opportunity to mingle 

around with the local islanders. 

4. Conclusion 

This research has indicated that over the decade, these two world- 

class islands; Perhentian and Redang have a success story in at-

tracting foreign travelers to their shores.  However, their success 

story only limited to the two traditional markets such as the Euro-

pean and English speaking visitors. Therefore, in order to ensure 

the sustainability of island-based tourism and to stimulate higher 

growth rate of tourism receipts, marketing approaches need to be 

modified. For instance, efforts to promote the island destinations 

need to be extended to other markets as well. The new marketing 

efforts could focus on attracting Australians and New Zealanders 

to the Malaysian shores as visitors from these two countries have 

long been fascinated island destinations in our neighbouring coun-

tries; Indonesia and Thailand. New markets could also be explored, 

such as tourists from China and India.  Additionally, this research 

also reveals that the European travelers are generally a risk-taker. 

Thus, one marketing strategy that could be adopted is to offer 

multi-island destination packages rather than a single island desti-

nation to maximize their touristic experiences. In Terengganu, 

there are a number of other island destinations such as Tenggol, 

Lang Tengah and Kapas, apart from Perhentian or Redang. Multi-

destinations travel is possible since these islands are located near-

by to each other and could possibly extend visitors’ average length 

of stay.  

 

Infrastructure, which is important in sustaining tourism, has been 

emphasized by all tourist groups in selecting travel destinations. 

One important aspect that needs to be improved on by the gov-

ernment together with the industry players is the infrastructure and 

basic amenities at the tourist destinations, particularly transporta-

tion services and accommodation. For example, more budget ac-

commodations are needed because most of the foreign island tour-

ists in Malaysia are non-packaged visitors who usually have lim-

ited budgets. Island eateries operators should also offer a diverse 

type of food to meet tourists demand from around the globe. 

The issue of solid waste management, i.e. waste and rubbish dis-

posals, which will eventually harm the fragile eco-system is an-

other significant outcome derived from this research.  Nature-

based tourism, which is popular among Western tourists, should 

seriously consider the issue of environmental preservation in the 

planning. This includes educating the local tourism operators, as 

well as other islanders on how to manage litter following interna-

tional practices. Last but not least, tourists also need to be educat-

ed and reminded so that they will not throw any rubbish into the 

water as the rubbish will harmed and destroyed the beautiful and 

colorful coral reefs. This fragile environment of small islands 

should be adequately preserved to ensure the survival of island 

tourism. All parties, including government agencies, industry 

players, as well as island tourists should actively participate in the 

conservation of the environment, which may include heavy penal-

ties to penalize any activities that could degrade the natural assets 

in these islands.  
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