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Abstract

The present study investigated the relationships between the three factors of Theory of Planned Behavior (TPB) and entrepreneurial in-
tention among students from the Technical Secondary School in Malaysia. This study utilized the survey (questionnaire) method. A total
of 163 respondents which consisted of the Year 4 students from one of the Technical Secondary School in Northern Region of Malaysia
were selected to participate in this study. The findings presented that students in this institution have a high level of entrepreneurial inten-
tion (mean=3.89). Also, results presented that subjective norm is the only factor that significantly related to entrepreneurial intention
(B=.331, p=.000). Meanwhile, other factors such as attitude towards behavior (=.064, p=.474) and self-efficacy (f=.070, p=.438) are not
significantly related to entrepreneurial intention. Thus, it is found that only one factor of TPB which is subjective norm has a significant
relationship with entrepreneurial intention among students in this Technical Secondary School. This study contributed some fruitful
knowledge which can be suggested to all Technical Secondary Schools to improve the level of students’ entrepreneurial intention, partic-

ularly in the Malaysian context. Implications of the results are discussed; and future research direction are briefly provided.
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1. Introduction

In the local context, the number of entrepreneurs and the amount
of entrepreneurial activity is still in a less favorable stage when
viewed with the numbers of entrepreneurs in the outside world.
Several factors such as financial support, issues in government
procedure, limited training and education in the tertiary education
level are seen as the main causes that led to the reasons of why
most individuals reluctant to set up their own business (1). There-
fore, in order to be ranked as one of the developed nations by 2020,
the Malaysian Ministry strives to strategize some specific plans to
polish the entrepreneurial skills among students in the tertiary
education level. At the same time, it is expected that entrepreneur-
ship education can support the growth of entrepreneurial activities
among the youths in Malaysian.

Recognizing the importance of entrepreneurship education in
promoting entrepreneurship development and the economy,
MoHE or the Ministry of Higher Education Malaysia forces an
initiative by placing entrepreneurship in the curricular structure in
most of the programs offered in the public universities. Hence, the
efforts of this initiative can lead to the less unemployed graduates
and can increase the business opportunities, which in turn can
create an impact towards placing Malaysia in the status of the
developed nation by Year 2020 (2).

To this point, MOHE has launched the National Education Blue-
print (Higher Education). As documented in the blueprint, ten
shifts have been targeted to be achieved by MoHE in Year 2025.

Entrepreneurial element has been focused among the most im-
portant one, and has been highlighted in the first shift. As stated in
the blueprint, MoHE aimed to produce holistic students with the
entrepreneurial minds. Mazdan (3) said that self-employment as
an entrepreneur is an alternative for graduates to start their careers
besides to be employed in the organization due to the volatile
limited job market and high rate of retrenchment.

However, the most crucial matter to the nation is to trigger some
elements on entrepreneurial minds among students not only when
they are in the tertiary education level, but it should be nurtured
while they are still in the secondary education level. Supported by
a research of Mansor et al.s (4) who claimed that the element of
entrepreneurial should be focused among students in the second-
ary education in order to develop those potential students and lead
them to achieve their career of self-employment. Given that, sec-
ondary schools are the best platform to create the intention among
students to become the future entrepreneurs. Moreover, students
from the secondary schools are those who are expected to continue
their entrepreneurial study in the tertiary education level. Thus,
initial efforts towards having the entrepreneurial minds can be
cultivated among students in the secondary education level(5).
The Malaysian Government takes a step further to advise TVET
students to enter the entrepreneurial world by formulating entre-
preneurship program in TVET academic structure. As stated by
(6), the estimation of 1000 TVET institutions have been operated
in Malaysia. For instance, Polytechnic and Community College
are the examples of TVET institutions which have been monitored
by Ministry of Higher Education (MoHE). Meanwhile, some other
TVET institutions (eg. IKM, Giat-MARA, JMTI, ADTEC) have
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been monitored by Ministry of Regional and Rural Development
(MoRRD), Ministry of Youth and Sports (MoYS) and Ministry of
Human Resources (MoHR). All of these TVET institutions are
expected to assist the government in strengthening entrepreneurial
skills among students in Malaysia.

Given the important of TVET institutions to create an impact on
entrepreneurship to the nation, several local studies on entrepre-
neurship among students in TVET institutions have been reported
(5). However, limited knowledge has known on entrepreneurship
among the younger students especially from the Technical Voca-
tional Schools in Malaysia. Therefore, the researchers attempt to
focus on several factors which may create influences on entrepre-
neurial intention among these secondary group of students in Ma-
laysia. Referring to (7) theory of TPB, this study aims to reveal
some predictors of students’ entrepreneurial intention in the tech-
nical school in Malaysia.

2. Literature Review

The aim of this section is to provide the related literature based on
past empirical studies. Specifically, in the first place, this section
reviews the importance of entrepreneurial intention. In the second
stage, literature review the concept of TPB. Next, the concept of
attitude towards behavior, subjective norm and self-efficacy are
discussed. At the same point, related empirical studies on the rela-
tionships between the selected predictors and entrepreneurial in-
tention are explained in order to develop the research hypotheses.

2.1. Attitude towards Behaviour, Subjective Norm and
Self-Efficacy

Ajzen developed the Theory of Planned Behavior (TPB) as it root-
ed by the Theory of Reasoned Action (TRA). This theory uses
attitudes, subjective norm and PBC (perceived behavioural con-
trol) to forecast intention with a like high accuracy. TPB can be
categorized into three concepts which able to predict the behav-
ioural intention included of attitude towards the behaviour, subjec-
tive norm and perceived behavioural control. Behavioural inten-
tion is referred to entrepreneurial intention in this present study.
TPB suggests that important beliefs are the determinants of atti-
tude towards behaviour, subjective norm and perceived behav-
ioural control. In this model, behavioural beliefs trigger the indi-
viduals’ attitude towards behaviour, normative beliefs formulate
the individuals’ subjective norm, and control beliefs lead the indi-
viduals’ perceived behavioural control.

According to Ajzen (7), attitude toward behaviour refers to the
extent of individual assessment toward his/her own performance
of that behaviour. In this study, attitude towards behaviour refers
to students’ assessment towards their own performance of entre-
preneurial behaviour. Subjective norm measures on how individu-
als perceive the close person in their surrounding think they could
execute the behaviour. The perceived opinions of these close per-
son encourage them to decide whether they will execute the be-
haviour or not. In this study, subjective norm refers to students’
perceived opinions about other key people in their lives (eg. par-
ents, teachers, friends, etc.) think about themselves whether they
will perform the behaviour (entrepreneurial behaviour) or not.
Perceived behavioural control is the perceptions on individuals
whether they can execute the targeted behaviour and how conven-
ient they perceive that they can realize it. In this study, self-
efficacy is used to refer the perception of students whether they
can execute that targeted behaviour (entrepreneurial behaviour) or
not. This is because perceived behavioural control means the per-
ceptions of individuals about their capability to execute a targeted
behaviour. Thus, some items of perceived behavioural control
reflect on person’s perception of self-efficacy on realizing a tar-
geted behaviour (8). Thus, TPB implies the concepts of self-
efficacy or perceived behavioural control in a wider scope to ex-

plain the relationships among perceptions, intentions, and behav-
iour.

2.2. Entrepreneurial Intention

Past researchers (9) defined entrepreneurial intention as a state of
mind that people wish to create a new firm or a new value driver
inside existing organizations. Specifically, {Lifian, 2004 #24}
defined entrepreneurial intention as the efforts of a person to carry
out entrepreneurial behaviour. Intentions are triggered by attitudes,
and attitudes are caused by internal factor, external factors or both.
Based on the existing literature (7, 10, 11) different aspects such
as personality, education program, and environmental factor (fam-
ily background) and have been found as the predictors of entre-
preneurial intention.

Encouraging entrepreneurship is particularly important to face
challenges related to alarmingly high youth unemployment rates in
most of the European Union Member States. Entrepreneurship and
self-employment offer pathways for young people to emerge from
unemployment. To achieve this, there is a need to encourage
young people, to instill a spirit of entrepreneurship from early on
in life; and to help them in the transition from school to adulthood
(12).

As stated by Abbas (13), the elements in entrepreneurship pro-
gram (eg. objectives, contents, teaching methods) are salient to
students because it leads to the positive output for the entrepre-
neurial intention. Other study Hussain (10) presented that entre-
preneurial education is significantly related to students’ entrepre-
neurial intention among Pakistani. The findings indicated that
entrepreneurship education might create a difference on students’
attitude and mind set after they accomplished the entrepreneurial
program. Also, past research revealed a significant relationship
between environmental factors (eg. family decisions, family back-
grounds) and entrepreneurial intention. For example, (11) present-
ed that people who originated from entrepreneur families back-
ground have more intention to become the entrepreneurs in Ma-
laysia.

However, for the purpose of this study the researchers have re-
ferred to TPB as the theory to explain the relationships among
students’ attitude, subjective norm, self-efficacy and their entre-
preneurial intention. Although TPB has been investigated as the
factor to determine entrepreneurial intentions in the previous en-
trepreneurship studies (14), lack is known regarding the impact of
attitude, subjective norm and self-efficacy on students from tech-
nical schools especially in the local context. Therefore, this study
attempts to reveal the potential influence of three TPB factors on
students’ entrepreneurial intention in the Malaysian technical sec-
ondary school.

2.3. Predictors of Entrepreneurial Intention

There are differences of concepts in attitude, subjective norm and
self-efficacy which enable these factors to determine the targeted
behaviour of individuals based on the existing empirical works.
Individuals’ attitudes can trigger individuals’ intention which can
reflect into some kind of individuals’ behaviour. Thus, individu-
als’ intention towards entrepreneurship can be claimed as the main
factor which can lead them to have the entrepreneurial behaviour.
This was supported by (15) who presented that intention has a
significant influence to predict entrepreneurial behaviour.

The first factor of TPB in this study is attitude towards behaviour.
Generally, the more individuals assess themselves to become the
entrepreneurs, the stronger they will intent to execute their behav-
ioural to become the entrepreneurs. Several evidences have been
found to examine the relationship between attitude and entrepre-
neurial intention. For instance, Rudhumbu et al. (16) found that
students who have a positive attitude towards entrepreneurial edu-
cation would like to choose entrepreneurship as their future career.
Other authors (17) also revealed a significant association between
personal attitude and entrepreneurial intention.
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Subjective norm is the second factor of TPB in this study. It refers
to individuals’ perceived opinions of key persons who encourage
them to execute or not to execute the entrepreneurial behaviour.
These key persons might be the close individuals to the students
such as their families, teachers, friends and any possible role mod-
els. According to Krithika & Venkatachalam,(18), the more sup-
portive the subjective norm, the higher intention to be performed.
If the targeted behaviour is more attractive to the individuals (stu-
dents), the intention of the individuals (students) will be higher.
Therefore, the perceived opinion of key persons whether to en-
courage or not to encourage them in entrepreneurship as their
future careers, is one of the reasons which called the subjective
norm. For example, (18) found that subjective norm was a salient
factor which can create impact on entrepreneurial intention among
the business students in Bangalore.

The third factor of TPB in this study is self-efficacy. According to
Stankiewicz & Wasilczuk, (19), self-efficacy is a concept of indi-
viduals’ beliefs about their own capabilities to realize a targeted
performance. With regards to this point, (19) investigated the ef-
fect of self-efficacy on entrepreneurial intention among young
polish people in Poland. They confirmed that people who per-
ceived themselves as self-efficacy reported to open own firm in
the future more often than others.

Given the above literature review, this research aims to reveal the
relationships between the predictors (eg. attitude towards behav-
iour, subjective norm and self-efficacy) and students’ entrepre-
neurial intention from one Technical School in the Northern Re-
gion of Malaysia. Below are the developed hypotheses for this
study:

H;. Attitude towards behaviour and students’ entrepreneurial
intention is significantly related.

H,. Subjective norm and students’ entrepreneurial intention is
significantly related.

Ha, Self-efficacy and students’ entrepreneurial intention is sig-
nificantly related.

3. Methodology

This study has utilized the quantitative method (eg. questionnaire).
The population of this study included all year 4 students in all files
in this school. Therefore, the survey sets have been randomly dis-
tributed for approximately 200 respondents. The instruments used
for this study have been adapted from the previous measurements.
As for the entrepreneurial intention, 4 items of (20) scale has been
adapted. With regards to the first independent variable, 4 items of
attitude towards behaviour has been adapted from (20). Mean-
while, 3 items of subjective norm from(21) has been utilized. Last
but not least, the 8 items of self-efficacy from (22) has been used.
Out of 200 distributed questionnaire, 163 returned questionnaire
sets have been used for analysis by using SPSS software (version
22). Separate multiple regression has been run to test the predic-
tive power of independent variables on dependent variable accord-
ingly to the developed hypotheses.

4. Findings Analysis

Findings analysis has been discussed based on the descriptive and
statistical analyses. The descriptive analysis discussed the profile
of the respondents. Meanwhile the statistical analyses discussed
the results of the used SPSS test (reliability, correlation analysis,
regression analysis).

4.1. Profile of the Respondents

Table 4.1 presented the demographic data of respondents included
their gender, race and their field of studies. Based on the profile of
respondents, it is noted that more than half of the respondents
were males which contributed of 52.1% (85 participants). Hence,

the other 47.9% or 78 out of 163 participants of this present study
were female respondents.

More than three quarter of the participants which presented about
97.5% (159) were Malays. Only a small percentage of 2.5% (4)
were Chinese. None of the respondents ticked for the categories of
Indians or others as their race in this study.

With regards to the twelve fields of study in this schools, the re-
spondents came from the various types of filed. The majority of
the respondents came from Manufacturing Technology field
which contributed a percentage of 13.5%. This figures were fol-
lowed by Cosmetology (12.9%), Fashion (12.3%), Business Man-
agement (11.7%), Cooling and Air Conditioning Technology
(8.6%), Electronic Technology (8.0%), Culinary Art (7.4 %),
Welding Technology (6.7%), System Computer (6.1%), Automo-
tive Technology (4.9%), and Machinery Industry Technology
(4.9%). The small percentage of the respondents which contribut-
ed of 3.7% came from students from the Electric Technology.

Table 4.1: Demographics Data

Demographics Frequency Percentage (%)
Gender

Male 85 57.1
Female 78 47.9
Race

Malays 159 97.5
Chinese 4 2.5
Indians 0 0.0
Others 0 0.0
Field of Studies

Electric Technology 6 3.7
Electronic Technology 13 8.0
Automotive Technology 8 49
Manufacturing Technology 22 13.5
Machinery Industry Technology 7 43
Welding Technology 11 6.7
Cooling and Air Conditioning | 14 8.6
Technology

System Computer 10 6.1
Culinary Arts 7.4
Cosmetology 12.9
Fashion 12.3
Business Management 19 11.7

4.2. Reliability Analysis

As presented in Table 4.2, the Cronbach Alpha values ranged from
0.65 for self-efficacy, 0.68 for subjective norm, 0.69 for attitude
towards behaviour and 0.72 for entrepreneurial intention. Thus,
the reliability values for all variables are accepted in this present
study (23).

Table 4.2: Reliability Analysis

Variables N Cronbach’s Remark
Alpha

Entrepreneurial  In- | 163 0.723 Acceptable

tention

Attitude towards | 163 0.688 Acceptable

Behaviour

Subjective Norm 163 0.681 Acceptable

Self-Efficacy 163 0.648 Acceptable

4.3. Mean, Standard Deviation, Minimum and Maxi-
mum Results

Table 4.3 indicated the mean, SD, min and max results for varia-
bles in the present study. The means were high for all variables.
Results presented that means were 3.72 for self-efficacy, 3.78 for
subjective norm, 3.84 for attitude towards behaviour and 3.89 for
entrepreneurial intention. Therefore, it showed that all participants
in this present study have a high level of entrepreneurial intention,
attitude towards entrepreneurial intention, subjective norm and
self-efficacy.




434

International Journal of Engineering & Technology

The minimum of 1.33 for subjective norm indicated that some of
the respondents perceived other key people in their lives (eg. par-
ents, teachers, friends, etc.) believed they are not performed the
behaviour that related to entrepreneurial. This could be due to the
failure of the parents or teachers in some aspects towards increas-
ing the subjective norm among the students. However, the mini-
mum values of 1.75 for self-efficacy showed that some of the
students were in the middle range and perceived they can perform
the behaviour that specifically referred to entrepreneurial. Thus,
the way on how parents and teachers may build the interest among
them to become entrepreneurs in future is salient to be nurtured.
The minimum value of 2.00 for attitude towards behaviour (entre-
preneurial) indicated that some of the respondents already have
almost half of the positive evaluation towards their performance of
entrepreneurial behaviour within themselves.

In contrast, the maximum values of 5.00 for entrepreneurial inten-
tion indicated that some of the respondents highly perceived that
they placed full efforts to carry out entrepreneurial behaviour.
Similarly, the maximum score of 5.00 were reported for all the
predictors. Maximum score for attitude towards behaviour showed
that some respondents perceived that they were fully performed
their attitude towards entrepreneur. Maximum score of self-
efficacy presented that some of the students believed that their
capabilities to produce entrepreneur’s performance was at the full
level. Maximum score of subjective norm implied that some of the
respondents perceived other key people in their lives (eg. parents,
teachers, friends, etc.) believed they are fully performed the be-
haviour that related to entrepreneurial.

By examining the values of SD, variability can be assed as SD

measured the amount of variability in the distribution of a variable.

As presented in table 4.2, the SD for entrepreneurial intention and
attitude towards entrepreneurial intention were at 0.60. As for the
variables of self-efficacy and subjective norm the report presented
values of 0.72 and 0.67 each. The data showed that majority of
participants were close to the mean. SD for self-efficacy is report-
ed to has the highest value of 0.72.

Table 4.3: Mean, Standard Deviation, Minimum and Maximum Values

Sig. (2-tailed) 0.00

N 1.63

Person Correlation 0.398**
Self-Efficacy Sig. (2-tailed) 0.00

N 1.63

**Correlation is significant at the 0.01 level (2-tailed).
4.5. Regression Analysis

Regression analysis is presented in Table 4.5. This analysis is used
to measure which variables among the attitude towards behaviour,
subjective norm and self-efficacy have created the most significant
influence on the level of entrepreneurial intention among students
in this study. As presented in Table 4.5, it is noted that 17%
(R?=.17, F=10.69) of the variance in entrepreneurial intention is
explained by attitude towards behaviour, subjective norm and self-
efficacy.

Based on the results, only one dimension of TPB which is subjec-
tive norm is significantly related to entrepreneurial intention
(B=-331, p=.000). However, it is found that attitude towards be-
haviour ($=.064, p=474) and self-efficacy (p=.070, p=.438) are
not significantly related to students’ entrepreneurial intention.

Table 4.5: Regression Analyses between Attitudes towards Behaviour,
Subjective Norm, Self-Efficacy and Entrepreneurial Intention

Variables Entrepreneurial Intention
Beta t-Ratio Sig

Attitude towards Behaviour 0.064 0.718 0.474

Subjective Norm 0.331 3.766 0.000

Self-Efficacy 0.070 0.778 0.438

R?70.168

F =10.692

Variables N Mean SD Minimum | Maximum
Entrepreneurial | 163 | 3.8896 | 0.6023 | 1.75 5.00
Intention

Attitude to- | 163 | 3.8374 | 0.6026 | 2.00 5.00
wards Behav-

iour

Subjective 163 | 3.7270 | 0.6688 | 1.33 5.00

Norm

Self-Efficacy 163 | 3.7832 | 0.7234 | 1.75 5.00

4.4. Correlation Analysis

Correlation analysis is used to measure the relationships between
all predictors (attitude towards behaviour, subjective norm, and
self-efficacy) and the criterion (entrepreneurial intention). The
detail results for inter-correlation between variables this study
were given in Table 4.4. As presented in Table 4.4 correlations
between attitudes towards behaviour, subjective norm and self-
efficacy showed bivariate relationships with entrepreneurial inten-
tion in this study. The first correlation between attitudes towards
behaviour and entrepreneurial intention is significantly correlated
(r=.26, p<.01). Second, subjective norm and entrepreneurial inten-
tion is also significantly correlated (r=.27, p<.01). Also, the third
predictor namely self-efficacy is significantly correlated with en-
trepreneurial intention (r=.39, p<.01).

Table 4.4: Correlation Analyses between Attitude towards Behaviour,
Self-Efficacy, Subjective Norm and Entrepreneurial Intention

Variables Entrepreneurial Intention
Person Correlation 0.264**
Attitude towards Behaviour Sig. (2-tailed) 0.00
N 163
Subjective Norm Person Correlation 0.271**

**Correlation is significant at the 0.05 level (2-tailed).

5. Conclusions

Multiple discussions with fundamental analysis have been done in
this research to study about the connection in between entrepre-
neurial intention and independent variables namely attitude to-
wards behaviour, subjective norm and self-efficacy. The debates
on each variable are continuously arises among practitioners and
there might be an ongoing research will be done to check out the
impact of certain variables towards entrepreneurial intention. En-
trepreneur can be one type of the career which is involved many
challenging times compare to other common careers out there.
This study gives some insight on what drive these students to de-
cide on their after-study path in part of entrepreneurship elements.
As nowadays is a live for the better competitor, the intention for
entrepreneurship is a good phenomenon that should be encouraged
among youth to cope with the hectic lifestyle and needs today.
Entrepreneurship can be a savior for reducing an unemployment
rate in a country as it is not only impact to one individual but there
will be opportunities to create new jobs.

This research found that only subjective norm is significantly
related to entrepreneurial intention. The results of other two inde-
pendent variables which are attitude towards behaviour and self-
efficacy are oppositely. The results found is supported by a study
from (18) found similar outcome among 100 business students in
Bangalore. Another study that supported the results of this re-
search is the one from (24) that did a study among 413 students
from various faculties and schools at Public University in Malay-
sia. They found significance relationship between one of the moti-
vation factor which is subjective norm to entrepreneurial intention.
Thus, it can be said that people surrounding are interrelated in
influencing these individuals to intent in furthering on entrepre-
neurial line. They behave in what they want others look at them.
Parent’s career hood and friend’s encouragement affect their
mindset to opt the best line to join in the work context.

The results of significant relationship between subjective norm to
entrepreneurial intention may lead by the influences on several
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factors such as awareness of an entrepreneurial career, supporting
networks and role models (25). It can be said that family back-
ground and surrounding play some important role as these varia-
bles expose individuals to the entrepreneurship elements at an
early age (25). Encouragement to the intention of entrepreneurship
might be facilitated by connection with present entrepreneurs,
bringing together students with entrepreneurial aspirations, and
talk by alumni who had become successful entrepreneurs, partici-
pation with the business activities during internship or getting in
touch with academicians with an entrepreneurial spirit. Oppositely,
(26) found insignificant relationship between subjective norm and
entrepreneurial intention among 186 students of Greek University.
Additionally, the results of (9) failed to relate subjective norm and
entrepreneurial intention among Chinese students in Shanghai.
Similarly, the outcomes of (27)) also found that subjective norm
does not associate to entrepreneurial intention among students.
These insignificant relationships could be affected by dominances
of environmental factors among students to join as an entrepreneur
sooner.

However, two independent variables which refer to attitude to-
wards behaviour and self-efficacy did not related to entrepreneur-
ship intention. The findings were supported by(28) who found
insignificant relationship between attitude towards behaviour and
entrepreneurship intention among MBA students. Traditionally,
individuals may fall onto several categories to be as followers or
leaders, willing to comply in other’s direction or prefer to develop
their direction. Align with this statement, previous researchers
(29) proposed that the entrepreneurship intention began with the
decision-making style individual has and empowerment within the
person to follow the flow or challenge the work-circle. People
who tend to enter self-employment area are generally tuned to the
span of control that they are comfort with. Nevertheless, in real
work-environment, the span of control might be limited due to
many factors such as investors, creditors, labor unions and cus-
tomers researchers (29). Other researchers (30) mentioned that
individual’s attitude towards entrepreneurship are rely on external
factors such as education and previous experience.

In the context of entrepreneurship, the business owners who tend
to have lower self-efficacy may completely trying to avoid certain
challenging task because of the lack of belief in self-capability to
fix or face the challenges occur(31). Several studies reported that
no differences between gender feedback in terms of self-
efficacy(25). However, the limitations of the generalization of
such point of views might vary across countries as influences by
many culture factors. For example, (32) suggested that reinforce-
ments on motivating factors can be done in order to overcome low
entrepreneurial intention among students. Motivating factors such
as achievement, responsibilities and advancement should be given
to the individuals to improve their passion in entrepreneurship.
Practical training for students in entrepreneurship education line or
such need to be organized carefully by inserting training elements
for graduate entrepreneurship regularly so that they can get the
benefit of linkages of learning from peers (32). Not only that,
mentorship approach can also be instituted by government agen-
cies to assist students to participate in entrepreneurship interven-
tion at tertiary institutions. Thus, the mentorship approach may be
the suitable criteria to be applied in the Technical Secondary
School in Malaysia. This is because the successful entrepreneurs
can be the best mentor to brush the willingness among students in
developing oneself desire to be good entrepreneurs in the future.
Hence, the successful entrepreneurs may inspire them by giving
some knowledge sharing about success and failures moments for
living in an entrepreneurship circle.

With that, it can be said that factors surrounding a person play a
major impact in influencing students to pursue for entrepreneur-
ship continuously. In fact that there have some space to fix the
phenomenon for a better entrepreneur-minded nation. Education
institutions also play a major role to ensure a quality curricular
development to help students not only just understanding the con-
cepts but at the same time applying those for keeping up a good

skills in every context for self-development in work-life timeline.
This research is hoped to give some knowledge on current out-
comes gaining so that it can give some ideas on tackling the situa-
tion mentioned. Overall, entrepreneurship intention among stu-
dents in this study is relatively high with mean reported at 3.89.
Thus, the appropriate actions need to be improved to maintain the
high level of entrepreneurial intention among students in this
technical secondary institution. Although this study investigated
the influences of TPB variables on student’s entrepreneurial inten-
tion, it can be proposed that other variables (eg. motivation, prac-
tical training, mentorship, etc.) might be included in the future
entrepreneurial intention studies.
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